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In 1901 the US patent office 
recommended it be closed 
down......

......Because it believed there was 
nothing else left to invent!



2011
Smart phones overtake 
PCs globally

20% of Google searches 
via mobile

45 million iPads sold

100 million Klout profiles

A third of travel sales 
globally online

Nothing else left to invent…



Innovation in travel has tended to come from the outside…….

“We started Expedia because no other industry is as 
complex as travel, with so much constantly changing 
electronic information, and consumers who want to 
become personally involved in the reservation-
booking process”
Bill Gates, founder, Microsoft



“It took the (ash cloud) crisis to make us realise the potential of 
social media......” (major airline executive)



UK travel sector spent £1.2 billion on technology during 2010,
an average spend of £76.k per organisation per year
Travolution Innovation report 2011

“Innovation is about economics, not technology, otherwise we’d be 
flying concordes instead of being packed into jumbo jets”

Julie Meyer, Ariadne Capital
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Innovation Vs. Automation



‘Please God, just one more bubble...’
Popular Silicon Valley car sticker



David or Goliath?



The future of marketing….Managing innovation
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“The best way to predict the future
is to invent it…….
William Gibson


