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Introduction

Our heritage

« Growth & Opportunities in European Payment Market
e New Payment Types

« Barclaycard SmartPay

e Combating Online Fraud
« PCIDSS

e Innovation
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why Barclaycard?

We are a market leader and innovator in the UK payment services arena, having
processed card transactions for over 40 years.

 We are one of the largest acquirers! in the UK, processing 1 in 3! card transactions.

 In 2011, we processed 4.18bn transactions.

 We have been a long term supporter of the Travel Industry, with over 53%?2 market
share and over 3,500 customers which is 4% of our merchant base

 From June 2010 to May 2011, we processed £10.8bn worth of Travel transactions, with the UK
total being £20.4bn

« The 2011 Christmas trading peak?® saw us process 554 transactions per second.

One Step Ahead

We were the first to market with Chip and PIN technology and today we’re driving the latest payment
innovations such as contactless and mobile phone payments.

4

1 UK Card Association, December 2010.
2 UK Card Association, June 2011.
312.39pm on 23rd December 2011.
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at your service

Our market-leading products and services go hand-in-hand with the dedicated
support we give you.
« We are committed to being the market leading acquirer to the Travel Sector for the long-term

 We carry more Risk and Exposure for this sector than any other and with 53% market  share
our analytics and insight is deeper than any other provider

« We have a broad team of experts across our business, with approx 50 people dedicated to
supporting our Travel portfolio across Commercial, Product, Sales, Risk, Finance, Fraud and
COO

 The sole aim of our Relationship Management team is to help our customers navigate
through a complex and difficult industry

More for you — purpose for today

* Bringing everyone together to share our expertise and insights

 Educate and add value on key topics such as how we measure risk

* Introduce key partners to help you reduce your fraud exposure

* Provide networking opportunities to meet the broad range of experts that support you

« Share how we have organized ourselves to ensure we are still here supporting this
industry in the future V,
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growing

Western Europe e-commerce online retail sales

120,000 =
100,000
As e-commerce continues § an0004
to grow rapidly across Europe, S aond—
the opportunities are growing
40,000
too. But so
Is the competition to 20,000
build and maintain ;
market-leader status. 2005 2006 2007 2008 2009 2010 2011 2012 2013 2014 2015
W United Kingdom [l Germany B France B caly
B Spain B Benelux B Nordics B Rest of W. Ewrope

Nose Retail sales exclude travel and cars Source: Formester
Research Inc; Intermet Shopping Model, 110 (Western Burope)

4

Benelux: Belgium, Netherlands and Luxembourg. Nordics: Finland, Norway, Sweden and Denmark.
Rest of Western Europe: Austria, Switzerland, Greece, Portugal and Ireland.
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european online payment landscape

European consumers use a wide variety of methods to pay for online purchases. To reap the
most rewards in this diverse market you need to offer them the choice they want.

Bl =
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Cash on delivery w “ “ .w | .E“ % I' 6% “ ’

- Denotes the most popular payment type within each country

Source: Forrester Research Inc; European Technographics Retail, Customer Experience and Travel Online Survey, Q3 2009
Base: European online buyers aged 16+ who are aware of payment methods (multiple responses accepted); N = 14,050
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delivering key benefits

Barclaycard SmartPay makes the complex simple by delivering
next generation secure and flexible processing across multiple
and domestic markets.

| Simplicity
1 Easy-to-integrate cross-border payment acceptance processing across
multiple payment methods and currencies.

Control

2 Customised payment pages, fraud checking and transaction monitoring,
‘ to help you maximise volumes.

Value

3 Customisable, multi-lingual payment page options and next- generation
‘ real-time reporting tools.

J/
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simplicity in action

Barclaycard SmartPay payment
page uses the latest web
technologies, with simple tools to
meet both your and your customers
needs.

e Single page payment selection
and completion.

e Easy-to-enter list of your available
payment methods.

e Automatic card recognition.

* Pre-processing validation
of user fields.
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control

Barclaycard SmartPay gives you complete control over your
payment page, with custom-designed multi-lingual pages, allowing you to
accept local payment methods, all securely hosted.

 Fraud control systems with a fully automated
chargeback management system allow you
to unlock a wealth of payments using
customised checks.

* Protection through a range of advanced fraud and
risk tools and services.

 Advanced data security with PCI DSS compliance,
which also supports 3-D Secure protocols.

* high quality, rich reporting as transactions are made and processed
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fight fraud from the front line

We have a dedicated team of fraud experts to help you manage fraud
from an investigation, compliance and relationship perspective.

We provide:

v/ Fraudex — using multiple tools

v advice and guidance on industry-wide initiatives and best practices to mitigate
— financial loss, and brand and reputational risk

ﬂ profit protection for your business

support through the management of Card Scheme Excessive Fraud and Chargeback
compliance programmes

[VT operational expertise to manage Card Scheme and UK Cards Association fraud
~ strategies which impact on you.
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iIntroducing Fraud Reporter

For online and face-to-face payments we can provide you with daily reports, confirming
fraudulent transactions, as reported by Visa and MasterCard in the last 24 hours. We

can also provide you with sector and UK fraud intelligence.

v

Fraud attack
identification

Stop goods and services
being dispatched to
fraudsters in as near
real time as possible.

v

Ability to block accounts
To prevent further
fraud and loss.

v

Increased visibility into
fraud attacks

Where 3-D Secure
authentication
protocols are used.

v

Advance notice of
potential chargebacks
Giving more time to
investigate and
prepare a defence.

v

Fraud trend data
analysis

Identification of fraud
risks and threats, plus
analysis of areas
most targeted.

v

Daily reports

To help monitor the
effectiveness of fraud
prevention process.

)
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safe and sound

Payment Card Industry
Data Security Standard
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Standands Council

ways we enhance your security Sl

We're always looking for new ways to make cardholder and payment data
even more secure.

We are a member of the Payment Card Industry Security Standards Council. This gives us
the opportunity to shape the standard and represent the needs and views of the merchant
community.

One step ahead
We provide you with:

e anonline PCI DSS resource to help you gain clarity, guidance and support

 adedicated payment security team to help you minimise your chance of being
exposed to fraud, along with its associated costs and loss of revenue.
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Innovation

making payments easier

"

P Wk
" .\ ,
3

3Nt acceptance ?) beCleCUr

—



|
.l l'\.

Quick Tap from Orange & Barclaycard
. o

e Samsung Tocco Lite & Wave 578
with Near Field Communication

« Prepaid - up to £100 load by
Barclaycard/Orange Credit
card/Barclays Debit card

e Accepted by all Contactless
payment POS
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Features — simplicity & convenience

ol
< Exit <) barclaycord
Balance (st 1204 11, 25 Sep 2010}

£11.44 Top Up

Recent transactions

B 089 Sap

02 Sap Boots £7.32
08 Sep WH Smiths £10.00
07 Sep +

2B Aug Startwciod 281

View More Q Find
Transactions Raotailar
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Top Up

To lcad money from your
regisiered card, just chose an
amount below and hit submit

E5S E10 E25 E5D

Or enter an altemate amount
you below

ol
< Back Qf barclaycord

My Virtual Card Details

5329 Q300 B411 9332

-
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mobile digital wallet Microsoft

ﬂ) Google wallet O,

TESCO
| % e vodafone
£ =50 OFF'"l u w
ol L3 «;; ' ayPa
VISA @
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http://www.google.co.uk/imgres?imgurl=http://www.whichspreads.co.uk/news/wp-content/uploads/2011/04/Tesco-Logo.jpg&imgrefurl=http://www.whichspreads.co.uk/2011/04/tesco-annual-results/&usg=__j_HRwJYbBnIXKN2idDA-6RLlE1A=&h=538&w=2000&sz=56&hl=en&start=1&zoom=1&tbnid=rco4P_gXrLzAXM:&tbnh=40&tbnw=150&ei=TVQLT6TQG4OP8gOK_rimAQ&prev=/search%3Fq%3Dtescos%2Blogo%26hl%3Den%26sa%3DN%26gbv%3D2%26tbs%3Disz:l%26tbm%3Disch&itbs=1
http://www.google.co.uk/imgres?imgurl=http://www.deviantart.com/download/126764570/My_Custom_Apple_Logo_by_chris2fresh.png&imgrefurl=http://chris2fresh.deviantart.com/art/My-Custom-Apple-Logo-126764570&usg=__3g5f8AUTYyvFYXbD_KVo5aB0dz4=&h=985&w=803&sz=421&hl=en&start=27&zoom=1&tbnid=DPD8eOzJpnq7OM:&tbnh=149&tbnw=121&ei=hFQLT6uEIYnZ8QP7-7yuAQ&prev=/search%3Fq%3Dapple%2Blogo%26start%3D20%26hl%3Den%26sa%3DN%26gbv%3D2%26tbs%3Disz:l%26tbm%3Disch&itbs=1
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http://www.google.co.uk/imgres?imgurl=http://financial-report.info/wp-content/uploads/2010/11/MasterCard_logo.jpg&imgrefurl=http://financial-report.info/tag/mastercard-logo/&usg=__I17i8Ia0ibvl3JSpmFPtIAMPBf0=&h=1063&w=1535&sz=173&hl=en&start=2&zoom=1&tbnid=g7G_04aFE1qovM:&tbnh=104&tbnw=150&ei=C3sMT4ykHsG48gPNpN3VBQ&prev=/search%3Fq%3Dmastercard%2Blogo%26hl%3Den%26sa%3DX%26gbv%3D2%26tbs%3Disz:l%26tbm%3Disch&itbs=1
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* Innovation is unlocking major
change

 Barclaycard are in the lead
position
 Retailers are looking to adopt
— Speed & convenience
— Customer engagement
— Customer insight
— Differentiation
— QR Code Technology

summary
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